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Our Impact

356,324

Pumps Sold
mﬁ ® 0o

1,300,000

People out of Poverty @

f}z

270,000

Businesses Created @

4

2

270,000

Businesses Created @

&

13 million
People Fed Each Year @

P

(s
$230 million

Annual New Farm Profits and Wages @

240,000 £ X: <KickStart> = H| 0| X|

Jobs Created @
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MoneyMaker
For Family For Life
FAAX KickStart
7| B Xta $2,000,000 $2,000,000
BT HE $290 $257
=9 - -$72
=HiH| & $85 -
ohof 5! G RHlE - $124
=4 7= 6,897 7,782
7 =710 = (%) 30% 80%
g SEEF 2,069 6,226
4HZE NPW $9,103,600 $27,394,400
(New Profit and Wage)
HI 2 E| X oI5t 10,345 31,130
1912 HI 2 E|X| HIE $193 $65

= XI]: <KickStart> EH| 0| X|
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